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Greg Clark of St. James,
vice president of finance
and corporate controller at
MSC Industrial Supply, Co.
in Melville, has been
elected to the board of
directors of the Long
Island Association, Inc. in
Melville.

Business grants may seem like
the holy grail for small-business
owners, since they offer cash you
don’t have to pay back.

But finding one can feel as futile
as searching for lost treasure.
“Everybody wants to know:

How do I get free money for my
business?” says Jenn Steinfeld, di-
rector of entrepreneurship and
economic development at the Na-
tional League of Cities, an organi-
zation that supports local govern-
ment officials nationwide. “And
the answer that I have is: It’s just
not that easy.”
That doesn’t mean small-busi-

ness grants aren’t worth pursuing
— as long as you manage your ex-
pectations.
Here are some tips to remember

as you search.

Prepare to save time
Grant competition application

windows can be short. Prepare in
advance so you’re ready to take ad-
vantage of good opportunities.
Salt Lake City-based Niche

Snowboards has been in business
since 2009, but the company lead-
ers had never applied for a grant
before they learned about the
FedEx Small Business Grant Con-
test just four days before the ap-
plication deadline.
But the company had already in-

vested time and resources in a
strong mission statement and mar-
keting assets like photos and
videos — which helped them pull
everything together in time.
“We had all the building blocks

there,” says Ana Van Pelt, creative
director at Niche Snowboards.
The company won one of the

contest’s three $50,000 grand
prizes in 2022. It plans to use the
grant to develop an upcycling pro-
gram for manufacturing waste
and to invest more in marketing.
When evaluating grant applica-

tions, FedEx’s judges look at a com-
pany’s website, social media pro-
files, sustainability efforts and
whether it wouldmake a goodmen-
tor to other small businesses, says
Kelli Martin, who administers the
company’s grant program.

Understand the requirements
Local governments sometimes

offer business grants as part of
neighborhood revitalization or eco-
nomic development programs. Fa-
cade grants and commercial corri-
dor grants, for example, offer fund-
ing to help you update things like
your storefront and signage.
You might encounter smaller ap-

plicant pools in your neighbor-
hood than in national grant con-
tests. But these may be matching
grants, meaning you have to invest
some money in the project your-
self. They may also narrowly target
certain streets or census tracts.
Local government business

grants “have a lot of strings at-
tached,” Steinfeld says. “There is
a lot of data that [business own-
ers] are going to have to give be-
cause that city is going to have to
report back on how all that
money was used.”

Look in the right places
If a government grant doesn’t

fund a goal that’s already in your
business plan, it’s probably not a
good fit.
But if one does, you need to

make sure you know about it. Sign
up for email newsletters, attend
networking events and consider

working with a local business men-
tor to find out when these opportu-
nities are available.
“Identify your county website,

identify your city website, meet
with [the] economic development
people of your community . . . or
even attend community events or
government events,” says Raj Tum-
ber, a Las Vegas-based mentor with
small-business coaching organiza-
tion SCORE.
Connect with your local busi-

ness development organizations,
too. These organizations may
host pitch contests, where busi-
ness owners can try to sell in-
vestors on their ideas. Winners
may receive grant funding or in-
kind resources like business
coaching and office space.

Watch for scams
Beware of organizations that ask

you to pay them and promise to
submit your business to grant con-
tests. They might be fraudulent.
For a reputable information

source, Tumber recommends
Grants.gov, a website that lists
available business grants from
the federal government.
You’ll also find advice about

grant writing and how to report
suspected grant fraud.

Adam P. Silvers of
Commack, managing
partner at Ruskin Moscou
Faltischek in Uniondale, has
been elected to the board
of directors of the Long
Island Association, Inc. in
Melville.
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John D’Addario III of
Locust Valley, president
and CEO of D’Addario &
Company in Farmingdale,
has been elected to the
board of directors of the
Long Island Association,
Inc. in Melville.

Tips forwinning funds
for small businesses

Stay informed about grant opportunities by signing up for newsletters,
attending networking events and working with a local business mentor.
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THE ISSUE:GRANTAPPLICATIONS

Dr. Adhi Sharma of
Muttontown, president of
Mount Sinai South Nassau
in Oceanside, has been
elected to the board of
directors of the Long
Island Association, Inc. in
Melville.

Magdalonie
Paris-Campbell of Baldwin
Harbor, Long Island
regional area manager of
external and legislative
affairs at AT&T in
Huntington, has been
elected to the board of
directors of the Long
Island Association, Inc. in
Melville.
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Jonathan Liebling of Port
Jefferson, vice president of
procurement at Premier
Care Dental
Management in New
Hyde Park, has been
promoted to executive vice
president of operations.
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themove@newsday.com
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Article also appeared in: 
Great Neck Record 
Port Washington News 
Manhasset Press 
Nassau Illustrated 
Syosset-Jericho Tribune



unitedwayli.org/give
Contact 211 Long Island for  
information and referrals  
related to housing and  
support services. 

Dial 2-1-1, or outside of  
Nassau and Su�olk  
Counties 1-888-774-7633  
and visit 211longisland.org 

For the Gonzalez-Martinez family time has not flown by. A decade  
after Super Storm Sandy devastated thousands of homes and displaced 
tens of thousands  living here on Long Island, United Way of Long Island 
is still hard at work getting families back in their  homes.

We have all seen the devastation in Puerto Rico, Florida and along  
the eastern seaboard, scenes that look all too familiar. For more 
information or to help those who are still struggling please visit:  
www.unitedwayli.org

still helping families, 
                    ten years later...
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Congratulations to:
Matthew Aracich 
Jennifer B. Cona 

John R. Durso

Tracey A. Edwards 
Marc Herbst 
David Lyons 



Events



26th Annual Gala

H o n o r i n g

The Mansion at Oyster Bay

On September 22, 2022, the Long Island Insurance Community (LIIC) held its 26th annual Gala at The 

Mansion at Oyster Bay in Woodbury, raising $190,000 to benefi t United Way of Long Island and other 

causes. Over 200 guests were in attendance participating in additional fundraising eff orts to support the 

community and assisting in creating better lives for Long Islanders.

The annual LIIC Gala honors our business and industry leaders who exhibit their commitment to the 

community resulting in an improved quality of life for Long Islanders in need, and assisting the most 

vulnerable.

“We are truly honored to receive this award, and even though the award says Liberty Mutual, everyone 

should be proud because this achievement wouldn’t be possible without everyone’s help,” said this year’s 

honoree Carl Canales, Senior Vice President and Field Executive for the Northeast region.

“United Way of Long Island is honored to receive the continued support from the Long Island Insurance 

Community,” said Theresa A. Regnante, President and CEO of United Way of Long Island. “The funds raised 

create opportunities for Long Islanders in all communities, particularly seniors, young adults, veterans, and 

working families.”

Photo Caption: Theresa Regnante, President and CEO of United Way of Long Island (right) accepts a check from (right to left)  Maria 
Thomas, LIIC Gala Co-Chair & Vice President of Brokerage Sales & Client Relations at Friedlander Group, Inc., Mary E. Mondrick, LIIC 
Gala Co-Chair & Senior Sales Executive at Travelers and Gloria Gargano, LIIC Gala Co-Chair, United Way Board Member and Small 
Business Sales Director at CNA Insurance, with Lynda Nicolino, Vice Chair, United Way of Long Island and Chief Legal Counsel, 
Bethpage Federal Credit Union, and Alexander Bateman, United Way Board Chair and Partner at Ruskin Moscou Faltischek, P.C.



All proceeds benefit United Way of Long Island’s Mission United initiative which supports programs that serve Long Island’s 
Active Military, Veterans and their families in the areas of case management and emergency financial assistance.

The TWU Local 252 6th Annual

Music By
Perfect Parties DJ’s/

Photo Booths & 
Entertainment, Inc. 

Roulette • Black Jack • Big Wheel & More 
Gaming • Buffet • Auction Baskets & Raffles 

Cash Bar • Admission Only $25

H H H H H BETS FOR VETS H H H H H
Honoring Our Veterans from 

Transport Workers Union Local 252!

$20 Admission
Free Buffet,

DJ Entertainment,

Games & Prizes

Cash-Bar and

Auction Baskets
Raffles

$25 Admission
Free Buffet,

DJ Entertainment,

Games & Prizes

Cash-Bar and

Auction Baskets
Raffles

Saturday, November 5, 2022 • 6pm – 10pm
IBEW Local 25

370 Vanderbilt Motor Parkway • Hauppauge, New York 11788



This year’s team is in the home stretch raising over 

$26,000 of their $24,000 goal. We are now looking to 

our  past marathon runners, now known as our Legacy 

Runners, to spread the word and help us once again in 

supporting Long Island veterans. 

United Way of Long Island is an Official Charity Partner of  

the TCS New York City Marathon. United Way’s Team Mission 

United is a dedicated group of competitive and recreational 

athletes who run 26.2 miles to raise funds for Mission United, 

supporting over 97,000 Long Island veterans and military 

members. Since its inception in 2016, Team Mission United 

runners have raised over $150,000.

To contribute: www.unitedwayli.org/TMULegacy
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On September 9, volunteers loaded school buses 

with boxes fi lled with donated supplies, including 

pencils, pens, markers, notebooks, backpacks, 

and more. These items were supplied to over 

5,000 students from Brentwood, Central Islip, 

Freeport, and Wyandanch schools. 

“It our pleasure, as a company, to make this 

connection to our community and our students. 

We know that these supplies are essential to 

the learning process and all at STS take great 

pleasure in knowing that we are part of helping 

our children learn, “said John Corrado, President 

of Su� olk Transportation Service, Inc.

Since its inception in 2008, Stuff -A-Bus has 

delivered over 1,000,000 school supplies to 

45,000 children. To learn more about Stuff -A-

Bus, visit www.unitedwayli.org/stuff abus.

“We are so grateful to all the organizations who 

responded to our annual stu�  a bus initiative. Sending 

kids to school with new supplies is game changing for a 

good start to the year. Education, fi nancial stability and 

health are our core values and we are happy to invest in 

Children across Long Island,” said Theresa A. Regnante, 

President and CEO of United Way of Long Island.



Sponsors include:

Alba Wheels Up  •  Amneal Pharmaceuticals  •  Citrin Cooperman  •  Clearvision Optical  •  Coach   

CPI Aerostructures, Inc.  •  Daughters of the Ketewamoke Chapter  •  DriMark  •  Esquire Bank  •  Family of Kidz  

Friedman LLP  •  Gabriele & Marano, LLP  •  GEICO  •  GKN Aerospace  •  H2M  •  Kate Spade   

Keller Williams Realty  •  Leviton Manufacturing Company  •  Local 338 RWDSU/UFCW  •  Mackoul Risk Solutions  

Mobile Vascular Physicians  •   NICE Bus/Transdev  •  Oerlikon Metco  •  Oliver, Inc.  •  Omega Phi Beta Sorority, Inc.  

Orange Theory Fitness (Babylon)  •  Polo Ralph Lauren  •  Posillico  •  Progress   

Robertson, Anschutz, Schneid, Crane & Partners, PLLC  •  RXR Realty  •  Signature Premier Properties 

  Starbucks (Copaigue)  •  St. Gregoris Orthodox Church  •  Suffolk Transportation Service, Inc.  •  Sugar Crazy  

Target  •  The NPD Group, Inc.  •  Telephonics  •  The Boxery  •  Town of Babylon  •  W Services Group



Funding Partners:
New York State Department of Labor

Bank of America

United Way of Long Island’s FREE training and certifi cation program in renewable green energy industry 

began on October 24.  The 6-Week Program operating out of United Way’s state-of-the-art E3 SmartBuild 

Training Center in Deer Park includes: introduction to wind turbines, solar panel installation and renewable 

energy, hands-on high-performance and green construction training for next generation housing and 

construction, OSHA 30 certifi cation, building science principles training certifi cate from BPI (Building 

Performance Institute), prepares trainees for high growth, high demand careers in the clean energy sector 

and job placement resources are available upon completion.

JUMP START YOUR CAREER
in Renewable Energy & Green Construction



Ten Years Later...
October 29, 2022 marks the 10 year anniversary Super Storm Sandy 

ravaged Long Island and the tri-state area. Today, we are still helping 

Long Islanders get back into their homes. United Way of Long Island 

has helped over 5000 families recover from the devastation and 

remains committed to helping those in need.

U.S. Army veteran John W of Mastic Beach was just one the many Long Islanders who received 
help from United Way of Long Island, he was able to move into his newly constructed home in June of 2021.

Super Storm SandySuper Storm Sandy



Social Media

Through the use of our new social media strategy, we have been able to increase 

our reach and engagement exponentially. We have strategically curated content 

to post on Instagram, Facebook and LinkedIn about our programs and the 

organization’s fantastic work.



Instagram
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